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Article:  
A meeting was held on 13 June 2012 at the ACA with all stakeholders including NAB, OHMSA, ASA, DSTV Media Sales, 

MNET and the SABC.  PMSA and ETV were also invited.  The purpose of this meeting was to discuss the concerns 

regarding the Nandos Xenophobia TVC pulled by broadcasters, namely, SABC, ETV and DSTV. 

  

At the meeting, the following was discussed in detail and agreed upon: 

  

1. Media Owners can at their discretion to accept or decline any content (including advertising content) 

in order to fulfil their license obligations with ICASA and in line with their commercial terms and conditions.  In 

certain instances, Media Owners may elect not to run a particular advertisement and exercise their editorial 

control over content flighted over their platforms. 

  

1. The Nando’s Xenophobia TVC matter highlighted the need for better communication between Media 

owners and Advertisers - particularly in cases where a Media Owner elects to exercise their editorial control 

and not run an advertisement. 

  

Also, the following process for better communication between Media owners and Advertisers was proposed for in the event 

that Media Owners elect to exercise their editorial control and not run an advertisement: 

  

1. If a Media Owner questions the suitability of an advertisement and is considering not running an 

advertisement, the Media Owner will first suspend the advertisement in question and inform the Advertiser of 

the suspension. 

  



1. The advertisement will then be referred to the ACA for their advice. If the Advertiser has already 

obtained this advice from the ACA, a copy will be forwarded to the Media Owner. 

  

1. The Media Owner will consider the advice of the ACA and may then elect to either confirm or 

withdraw the suspension of the advertisement. The Advertiser will be advised of this decision. 

  

1. Adherence to this process would be completely voluntary however, it was generally agreed that 

having some kind of process in place is an important first step that can only benefit Media Owners and 

Advertisers. 

  

Please note that whilst self-regulation through the ASA is recognised and respected by all parties, it must be reiterated that 

the process proposed is merely for better communication between Media owners and Advertisers and in no way replaces or 

undermines the authority of the ASA. 

  

We trust that the information presented answers your questions and allays any concerns regarding the Nando’s Xenophobia 

TVC. 

  

Please do not hesitate to contact either the ASA or the ACA should you have further queries. 
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